In the evolving landscape of Al-powered brand perception, tools like Claude, Grok, Deepseek, and Meta LLaMA
are shaping the conversations before a user even clicks through to your website or product. As a seasoned SEO

and brand monitoring lead with over 11 years of experience, | can confidently say that tracking these Al answers'

impact is no longer optional—it's mission-critical.

With so many Al models interacting in public domains, the question arises: which tool can track mentions and,
more importantly, analyze the sentiment, prompt coverage, and source citations across these emerging Al
models? This post dives deep into the category of Al visibility tools, comparing key platforms and explaining how
features like sentiment classification, prompt tracking, and brand monitoring help you stay ahead in your SEO and

brand strategy.

Why Tracking Claude, Grok, Deepseek, and Meta LLaMA Is Essential

Before we dive into tool comparisons, let's quickly unpack why tracking these Al engines matters.

e Al answers shape brand perception before clicks: When users get responses from Al assistants (whether
ChatGPT, Gemini, or others powered by Claude, Grok, or Meta LLaMA), those answers influence perceptions,

expectations, and decisions even before someone visits your site.

* Sentiment classification in Al responses: Not all Al mentions are created equal. Positive, neutral, or negative

sentiment expressed in Al-generated answers can significantly affect brand reputation.

* Prompt tracking frequency and coverage: Monitoring how often your brand or products are referenced -
and under what prompts — helps identify emerging opportunities or risk areas in real time.

¢ Citation and source attribution tracking: Some Al engines cite sources, others don't, affecting the
credibility and trust users place in the answers they receive. Monitoring if and how your content is cited is

crucial.

Overview of Leading Tools for Al Brand and Prompt Tracking

Not all tools are created equal when it comes to tracking Al mentions, especially for newer models like Claude,

Grok, Deepseek, and Meta LLaMA. Below, we evaluate the ones best equipped for this evolving space.



1. Semrush — Al Visibility Toolkit for $99/month (Starting Plan)

Semrush’'s Al Visibility Toolkit add-on (at $99/month) or the broader Al Visibility + SEO package (at
$199/month) is one of the few platforms explicitly designed to monitor Al-driven brand visibility across multiple Al

engines. They also offer a 7-day trial to test it out.
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START BUSINESS PLAN

Plan Price Features Trial Al Visibility Toolkit $99/month Tracks Al answers from GPT, Claude, Grok, Meta LLaMA,;
sentiment classification; prompt tracking; citation monitoring 7-day Al Visibility + SEO $199/month All Toolkit
features + SEO audits, backlink monitoring, keyword tracking 7-day

Semrush focuses heavily on promptwatch engine coverage, meaning it identifies and monitors the variety of
prompts users are issuing that return your brand mentions. Plus, it performs deep sentiment analysis to segment

how your brand is framed in Al responses.

2. Ahrefs and Moz — Traditional SEO Tools With Emerging Al Capabilities

Ahrefs and Moz are stalwarts in SEO monitoring but currently offer limited direct tracking of Al-powered brand
mentions, especially those from Claude, Grok, and Deepseek. They mostly cover conventional web mentions,
backlinks, and page SEO metrics. While plugins and dashboards are emerging for Al programminginsider brand
monitoring, they fall short on features like sentiment classification in Al response contexts or prompt frequency

tracking.

3. ChatGPT and Gemini Platforms — Limited Meta Visibility

While ChatGPT (OpenAl) and Gemini (Google DeepMind) dominate Al chat interfaces, they do not provide direct
brand monitoring or prompt tracking interfaces for marketers. Instead, their APIs offer access to Al generation but
lack built-in analytics for brand teams. Third-party tools need to crawl and analyze conversations referencing these

engines separately.

Key Features To Evaluate: What You Need for Grok Deepseek Tracking
and Claude Brand Monitoring

When evaluating tools to monitor Al mentions specifically from engines like Grok, Deepseek, and Claude, here are

the critical features to look for:


https://programminginsider.com/top-7-tools-to-track-brand-sentiment-in-ai-responses-in-2026/

. Al Source Differentiation: Can the tool identify which Al engine (Claude, Grok, Deepseek, Meta LLaMA)
generated the answer or mention? Al responses from ChatGPT or Gemini without source info muddy brand
attribution.

. Sentiment Classification: Does the tool automatically classify mentions into positive, negative, or neutral?
Crucial for measuring brand health in Al-driven conversations.

. PromptWatch Engine Coverage: How broadly and deeply does the tool track prompt types and frequency?

Understanding prompts can reveal what questions customers ask before engaging your brand or competitors.

. Citation & Source Attribution Tracking: Can it detect if the Al response includes citations pointing to your
content, or if it's being paraphrased or distorted without credit? This shapes SEO and legal strategies.

. Granular Reporting: Are reports comprehensive but clear? Avoid tools that dump data without highlighting
key performance indicators valuable to decision-makers.

. Pricing Transparency: Is pricing clear about the limits on Al engine coverage, data retention, or reporting

depth? Beware of “Al insights” buzzwords hiding usage caps or costly add-ons.

How Semrush Excels in Tracking Grok, Deepseek, Claude, and Meta
LLaMA

Based on actual implementation experience, | can confirm Semrush’s Al Visibility Toolkit uniquely addresses many

of these needs:

* Multi-engine monitoring: It covers Claude, Grok, Deepseek, Meta LLaMA, and traditional chatbots, allowing

you to understand your brand'’s presence across Al answer platforms.

Sentiment classification: Their Al-driven NLP automatically tags mentions with sentiment scores, making it
easier to gauge user perception at scale.

Promptwatch engine coverage: Semrush tracks the range of prompts users submit and filters them by
intent, identifying the most frequent questions or misconceptions about your brand or product.
Citation/source attribution tracking: Detects when your owned content is referenced or linked by Al

engines, giving you insights into third-party content amplification or misinformation risks.

Clear Ul and reporting: Unlike many tools that hide columns or dump screenshots unreadable to leadership,

Semrush offers clean, exportable tables that focus on actionable metrics.

If your budget is limited, note what the cheap plan offers versus needing all features:

* $99/month gets you the Al Visibility Toolkit add-on, enough for basic multi-engine tracking, sentiment

analysis, and prompt coverage.

* $199/month bundles it with SEO features for a full digital presence monitoring suite.

* The 7-day trial lets you validate if the coverage fits your needs without long-term commitment.

Why Buzzwords and Vague “Al Insights” May Not Serve You Well

I've seen many tools slap on "Al insights” without clarifying what that means or how it impacts brand monitoring.

Beware:

Some tools count mentions but ignore framing or sentiment—this skews perception and hides negative
chatter.

Others track volumes but skip tracking prompt types or source attribution, missing critical context behind

mentions.



® Pricing pages often omit details about how many Al engines or prompt categories are included, forcing

surprises post-purchase.
Always ask potential vendors:

“What exactly is tracked across Claude, Grok, Deepseek, and Meta LLaMA on your cheapest plan?” and “How do

you classify sentiment in Al-generated answers?”

Summary: Making the Right Choice
For marketers and brand teams focused on Al visibility:
e Semrush’s Al Visibility Toolkit leads in comprehensive grok deepseek tracking, promptwatch engine
coverage, and claude brand monitoring.

¢ Traditional SEO tools like Ahrefs and Moz currently lack depth for Al-centric brand monitoring.

® ChatGPT and Gemini engines are powerful but don't provide monitoring interfaces—you’ll need a third-party

tool.
* Focus on sentiment classification and citation tracking to understand the quality and impact of Al mentions,

not just volume.

Managing brand perception before users click is the new frontier of SEO and digital marketing. Investing in a tool
with transparent pricing, clear coverage of emerging Al engines, and actionable reporting will keep your team

ahead—without the costly surprises and vague buzzwords.

Further Reading

® Semrush Pricing and Al Visibility Toolkit details
® ChatGPT official site

® Google Gemini announcement



