In today’s world of Al-driven applications, understanding the cost of running each Al-powered agent or assistant
is essential to optimizing your operations and managing budgets effectively. Unlike traditional SEO efforts, Al
search visibility involves dynamic, contextual interactions with large language models (LLMs) that incur compute
costs per request. This post walks through practical approaches to cost monitoring, production metrics, and
latency measurement for Al agents in production. We'll explore key themes such as prompt-level tracking, multi-
LLM benchmarking, and analytics like share-of-voice, sentiment, and citation tracking — all while highlighting

pricing considerations using the example of a popular platform, Peec Al.

Why Al Search Visibility Is Different from Classic SEO

Classic SEO is fundamentally about improving static or semi-static content rankings on search engines. The metrics

revolve around page impressions, click-through rates, keyword rankings, backlinks, and engagement metrics — all

relatively straightforward and tied to content indexed by crawlers.
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Al search visibility, by contrast, is about how Al assistants interpret, generate, and surface information dynamically

through conversational or contextual queries. These Al agents:

e Continuously interact in real-time or near-real-time with users.

Use underlying LLMs that charge per token or per request, making cost tracking essential.

Depend heavily on prompt engineering and query design to influence responses and costs.

Cannot be measured solely by classical ranking or backlink metrics.

Therefore, measuring Al search visibility requires new lenses such as prompt-level analytics, multi-LLM coverage,

latency monitoring, and cost per interaction — all critical to operational transparency and governance.

Prompt-Level Measurement and Tracking: The Foundation of Cost
Visibility
Every Al request generally entails sending a prompt to a model and receiving a response. Because most

commercial LLM providers charge based on tokens or compute units used per request, tracking costs at the



prompt level is the most direct approach to visibility.

Key Metrics to Track Per Request

Metric Description Why It Matters Tokens Input Count of tokens sent with prompt Directly relates to cost billing
units Tokens Output Tokens in Al-generated response Impacts total compute cost per request Total Tokens (Input
+ Output) Sum tokens consumed by request Determines billing units on token-based pricing Latency Time
between request sent and response received Signals performance bottlenecks and UX impact Cost per Request

Monetary cost of tokens consumed Enables direct cost budgeting and forecasting

Batching these metrics per agent, user segment, or use case allows deeper understanding of cost contributions
and efficiency. Importantly, you must confirm whether your platform provides true real-time updates rather than

delayed logs, as latency in cost reporting can hide overruns until it's too late.

Implementation Tips

® Integrate prompt metadata tagging—for example, label prompts by feature, channel, or assistant type.
* Automate logging of token counts returned by the LLM API response.
* Correlate latency data with request type to identify slow workflows impacting both cost and user experience.

® Use dashboards to visualize per-request cost trends alongside overall usage.

Multi-LLM Coverage and Assistant Benchmarking

Many enterprises now deploy multiple LLM providers or multiple Al agents to optimize coverage, accuracy, and
cost efficiency. This leads to the necessity of benchmarking across models and assistants, not just within a single

system.

Why Benchmark Multiple LLMs?

® Cost variability: Different models have varying token pricing, latency, and quality characteristics.
* Performance tuning: Some models excel at certain tasks; tracking helps route queries efficiently.
® Governance: Understanding usage across models ensures compliance with policy constraints.

* Optimized routing: Benchmarks enable dynamic selection based on cost and latency thresholds.

Metrics for Multi-LLM Benchmarking

Metric Definition Use Case Latency Distribution Percentile response times per model Identifies slow vs fast models
Average Cost per Request Mean spend per model Determines economical choices Accuracy Proxy Proxy metrics
like user feedback or task success rate Balances cost vs quality Request Volume Number of requests routed to

each model Monitors usage patterns and scaling needs

Platforms like Peec Al allow configuring multi-LLM architectures with built-in benchmarking and cost reporting.
However, always validate if benchmarking data is truly comprehensive — for example, does it capture failed or

timing-out requests? Does it let you compare side-by-side with normalized cost units?

Share-of-Voice, Sentiment, and Citation Tracking

Beyond raw cost and latency metrics, advanced Al visibility includes qualitative analytics around how your Al-

generated content performs in the broader context:



* Share-of-Voice: What portion of user queries and interactions are handled by your Al agents vs. competitors

or other channels?
¢ Sentiment Analysis: Measuring user sentiment in conversations to assess satisfaction and emotional tone.

¢ Citation Tracking: Monitoring when and how Al agents reference authoritative sources or external content

to ensure trustworthiness.

These metrics are valuable for marketing, compliance, and user experience teams but tend to be ignored by
narrow cost dashboards. Ideally, your Al monitoring tools integrate these analytics so you can correlate cost spikes

with changes in sentiment or share-of-voice shifts.

Pricing Example: Peec Al

To give you a concrete sense of cost, here is the published pricing for Peec Al, a platform built for Al search and

agent monitoring:

Plan Monthly Price Notes Starter €89 Basic Al monitoring and cost tracking features Pro €199 Advanced analytics,
multi-LLM support, customizable dashboards Enterprise Custom Pricing Tailored SLAs, integrations, and volume

discounts

Note: As with any SaaS product, always check the fine print for API rate limits, data export capabilities, and user
seat costs. For example, if your usage bursts above certain token thresholds, costs may increase or throttling may

apply — critical to understand to avoid surprises when scaling.

Common Pitfalls and What Breaks at Scale?

Given my 10 years as a B2B SaaS analyst and former enterprise martech buyer, | can't stress enough some

practical challenges that emerge at scale:

1. Delayed or fuzzy cost reporting: If your platform only updates costs hourly or daily, you lose real-time

budget control.

2. Opaque token counts: Vendors sometimes report composite scores rather than raw token consumption —

avoid these fuzzy metrics.

3. Limited export and access controls: Without proper data export and granular user permissions, you risk

data silos and governance gaps.

4. Ignoring latency under load: Rising latency with scale can both worsen user experience and inflate costs due

to retries.

5. No multi-LLM integration: Single vendor lock-in can cause cost inefficiencies and lack of resilience.

Summary: Best Practices for Tracking Al Costs Per Request in
Production

In summary, effective cost tracking for Al agents in production involves:



* |mplementing prompt-level measurement including token counts, latency, and cost per request.

® Establishing multi-LLM coverage and benchmarking to optimize cost-performance tradeoffs.

* Monitoring share-of-voice, sentiment, and citation tracking to connect cost to qualitative outcomes.
® Ensuring your tools have transparent pricing, real-time data, export functionality, and security controls.

* Actively watching for operational failure modes that surface at scale, like latency spikes and cost overages.

Platforms like Peec Al provide solid starting points with tiered pricing beginning at €89/month, but remember to

vet pricing fine print, integration limits, and governance features before large-scale rollout.

Without measurable data and clear cost signals at the prompt and agent level, Al-driven initiatives risk cost
overruns and performance bottlenecks that erode ROI. The good news is that a growing ecosystem of visibility
and observability tools makes robust tracking more accessible than CSV export reporting ever — as long as you

ask the right questions and insist on concrete metrics over marketing jargon.
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