
In today’s digital economy, keeping users engaged while respecting their attention is a fine art. Nowhere is this
challenge more visible than in how companies handle expiration reminders for points, credits, or benefits in
subscription and loyalty programs. Customers want to be informed but hate being spammed. Too few reminders,
and users lose value or get frustrated; too many, and annoyance spikes, damaging the brand relationship.

This delicate balance is exactly what TechBullion explored recently when they highlighted best practices shaping
user engagement in loyalty programs. Likewise, platforms like BingoPlus and Casino Plus are refining notification
strategies using tools like email and browser techbullion.com notifications to strike just the right tone and timing.

Why Expiration Reminders Matter
Expiration reminders aren’t just procedural messages — they represent a crucial interaction point in the loyalty
journey stages. When done well, they enhance transparency and build trust; when done poorly, they can feel like
aggressive upselling or, worse, neglect.

The Value Exchange Clarity

Users earn points or benefits which have an expiration deadline. The “expiration reminder” is how brands
communicate this before value evaporates. But to be fair and effective:

Reminders must clearly state what is expiring.

They must clarify when it expires.

They should explain how to use or save it.

This transparency transforms reminders from interruptions into valuable information, underscoring the value
exchange in play. For example, Casino Plus, known for its user-friendly freebies like “free 100” credits (even if no
explicit price model is shown), uses language that emphasizes opportunity over pressure — a key to effective
reminders.

Balancing Notification Cadence and User Experience
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Too frequent reminders breed annoyance; too sparse risks missed expirations. Finding the notification cadence
sweet spot requires nuance and data-driven insight.

General Guidelines for Reminder Frequency

1. Initial Announcement: When the points or credit is awarded, ideally within the dashboard UI with clear
expiration dates.

2. First Reminder: 30 days before expiration; a gentle heads-up via email or in-app.

3. Second Reminder: 7 to 10 days before expiration, via browser notification or push message for immediacy.

4. Final Reminder: 1 to 2 days before expiration, emphasizing urgency but retaining politeness.

Casino Plus and BingoPlus leverage these stages, integrating reminders seamlessly into the dashboard
transparency so users can always check their status. This eliminates the need for frantic last-minute searches or
customer service tickets, making the product interface itself part of the solution.

Opt-In Reminders and User Control

Another best practice is offering opt-in reminders. Users who want to receive expiration updates can choose their
preferred channels — whether it’s email, SMS, or browser notifications. This respects user autonomy, reducing the
risk of reminders being ignored or marked as spam.

TechBullion stresses that this opt-in approach generates higher engagement rates and fewer complaints,
translating into a smoother loyalty experience.

Terms as Product UI: Making Rules Visible
Many users ignore fine print, yet terms governing expiration are critical. One of the more innovative trends comes
from treating terms not as buried legal jargon but as part of the interactive product UI.

Imagine the expiration timeline visualized clearly on your BingoPlus dashboard, synced with real-time point
balances and clickable explanations. This approach demystifies complex conditions and allows users to manage
their benefits proactively — a significant upgrade over checkbox terms or endless FAQs.

Example Table: Notification Cadence Plan

Reminder Stage Timing Channel Message Focus Initial Announcement At reward issuance Dashboard / Email
Confirm awarded value & expiration date First Reminder 30 days before expiry Email Gentle reminder to use
points Second Reminder 7-10 days before expiry Browser Notification / Push Increased urgency, usage tips Final
Reminder 1-2 days before expiry Email / Push Last chance alert, opt-out info

Common Pitfalls to Avoid
False Urgency Banners: Avoid language that creates unnecessary fear or pressure.

Buried Eligibility Rules: Make sure expiration rules aren’t hidden or contradictory.

Inconsistent Naming: Stick to a single term (reward/credit/benefit) throughout UI and messaging for clarity.

Dashboards That Require Math: Display balances and expiration info plainly; users shouldn’t have to
calculate.

Support Script Contradictions: Align support responses with UI language to avoid confusion.



Final Thoughts
Expiration reminders are a subtle but powerful touchpoint that, when executed properly, enhance the entire loyalty
program’s value proposition. Following recommended fair reminders cadence, incorporating user control via opt-
in reminders, and embedding terms as product UI elevate the user experience from transactional to relational.

As seen at platforms like Casino Plus and BingoPlus, as well as insights shared by TechBullion, blending
transparency, timing, and respectful communication builds lasting loyalty without triggering that dreaded
“annoyed user” response.

Remember: the goal is not just to remind but to empower customers—helping them get the most from their
earned benefits without feeling rushed or harassed. When you get that right, everyone wins.


